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How Big is
Social Media?

G~

48 QOQ_ PANDORA

DATA NEVER SLEEPS 2.0

How Much Data is Generated Every Minute?

USERS UPLOAD ﬂs’gns SEND

72 HRS. 204,000,000

OF NEW MSSAGES

USERS LISTEN TO

FACEBOOK

USERS SHARE

2,460,000

PIECES OF CONTENT.




Does Social Media

really play that
ase leave the building before .y play
osting it on social media. big a role?

YES




TRADITIONAL MEDIA
COSTS

Time - Someone to coordinate with
sales person and create content

Traditional newspaper ads in a mid
sized community $500-$700

2 page Colour Newsletter mail out to
3000 households - $3100

LIMITATIONS

A one time connection

SOCIAL MEDIA
COSTS

Time only - Dedication of a person in
an ongoing nature, helpful if they are
creative and enjoy social media.

BENEFITS
Connection is ongoing - relationship
Potential for multiple messages

In the moment communication
Word of mouth x 1000!



2 % SOCIAL MEDIA EXPLAINED

TWITTER: I'M EATING A #DONUT
FACEBOOK: | LIKE DONUTS
FOURSQUARE: THIS IS WHERE | EAT DONUTS

INSTAGRAM: HERE'S A VINTAGE PHOTO
OF MY DONUT

YOUTUBE: HERE | AM EATING A DONUT

LINKEDIN: MY SKILLS INCLUDE DONUT EATING

PINTEREST: HERE'S A DONUT RECIPE

MYSPACE: I'M EATING A DONUT ALONE.

SPOTIFY: NOW LISTENING TO "DONUTS"

GOOGLE+: I'M A GOOGLE EMPLOYEE
WHO EATS DONUTS

REDDIT: I'M EATING A DONUT. AMA.

VINE: I'M EATING A DONUT... I'M EATING A
DONUT... I'M EATING...

SECRET: I'M AN ANONYMOUS FRIEND
WHO EATS DONUTS

SNAPCHAT: MY DONUT WILL DISAPPEAR
IN 5 SECONDS.

JELLY: DOES ANYONE KNOW WHERE
| CAN GET A DONUT?




What Are Your GOALS?

Promoting Special Events Promoting Lessons & Programs
Member Communication Community Relationships
Weather Updates Growing Membership

Encouraging Club Social Activities Thanking Supporters

Who are you reaching
What are you sharing



FACEBOOK

Good For:
- Building Relationships and Brand Loyalty

The oldest and most used social media

70% of adults use daily

Caution: Hard to be
seen - Facebook
promoting paid
advertisements

Facebook Usage Among Key Demographics
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TWITTER

Good For:
- Public Relations, News and
Articles and Conversations

Most growth predicted for Twitter

36% of adults use daily

Caution: Lots of
competition, need
to use regularly

Twitter Usage Among Key Demographics
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INSTAGRAM

Good For:

- Building Relationships and
Conversations

- All Visual so for business that is
very visual based (food, art,
beauty)

Larger group of young and less educated users

Caution: Harder to

preschedule posts;

Does it serve your
need?

Instagram Usage Among Key Demographics
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McDonald's Canada @McD _Cana... 2h
m #FRYday forecast: it's raining fries!

I #friesFTW #ifonlyitwasreal

REFLECT YOUR BRAND

Social Media messaging
reflects your club —
what messages are you
sending?

CLUB BRAND/VALUES ?

Humor is important but BE CAREFUL

Sports
Healthy
Social
Safe
Family
Community Member
Approachable




KEEP IT SHORT

Twitter limits you to
140 characters but
ideally:

8 seconds

Tweets less than 100
characters

Facebook posts less
that 70 characters

PS Goldfish have an
attention span of 9
seconds




USE IMAGES
o .

53% more likes
104% more comments
84% more clicks

(according to Kissmetrics)

HINT:

Use PowerPoint to create images:
Easy to design and then when you
save it click Save As and chose a

JPEG file




This is e ym{ stuff

“Retweet others as you would like them to retweet you”

INTERACT

You are building relationships — they
need to be 2 way

Goal on Twitter:
1/3 Tweets
1/3 Retweets
1/3 Replies

Like FB comments
And Reply

In any conversation not just about you!
Check followers to following relationship

Identify accounts that share
common messaging and brands
where you can find content of
interest to your followers




Brantford Police
@BrantfordPolice

This account is not monitored 24/7. To
report a crime in progress/emergency dial
911. For all other inquiries call 519-756-
0113. Promoting Public Safety.

¢ Brantford, Ontario
& brantfordpolice.ca
Joined May 2011

IZ Tweet to Brantford Police

TWEETS

FOLLOWING FOLLOWERS

102 9,397

3,849

Tweets Tweets & replies Media

Brantford Police @ BrantfordPolice - Jul 13

RT @PoliceNewsGroup: The latest Police News Canada!
paper.li/Police_Canadal/... Thanks to @BrantfordPolice
@BadgelifeCanada #infosec

Tweets per day — 2.1




Want to be retweeted, ask “Please Retweet...”

BE POLITE

Use Thank You
A LOT

Relationships are built on
treating each other nicely -
these are relationships.

Reply and Congratulate people

Someone retweets your tweet?
Like it and/or thank them

What would you do in person?



YOU ONLY BE CONSISTENT
GET oUT

Tweet Often — 2-5 times a day
Facebook — once a day

Quality Matters!

V H AT y O U Don’t post just for the sake of
~ ‘ posting
_ | - Preplan some content

Who can you retweet




MAXIMIZE ON WHAT IS CURRENT

Summer 2016 - #PokemonGo
' X [t:l ][ 8+ Follow ]

mmantm—.

Cook Children's
@CookChildrens

£3 Environment Ontario Retweeted

Cook Children’s is one of the country’s leading integrated pediatric Canadian Wildlife @Cwr_FCF 22h
health care systems. Based in Fort Worth, Texas. Disclaimer:bit.ly/ ‘é You can't catch 'em all in real life.

WFfOJUN

¢ Fort Worth, Texas & cookchildrens.org #Wildlife belongs in the wild. #PokemonGO

1,686 FOLLOWING 12.1K FOLLOWERS

Cook Children's @CookChildrens 5m
J Entering our campus to play #PokemonGo is a security risk
that could jeopardize patient safety. Our security team will
ask you to leave.

Cook Children's @CookChildrens 6m
J If you're playing #PokemonGO, please avoid coming to our
= facilities unless you have a legitimate reason to be here.

Snu'km AENS%I;&!‘;IA\V{'IILE;;

Number of retweets and likes growing very quickly
Engagement is substantially higher than their average tweet




[~/ not just
memorable | brand nome [

short [ RULES || research
and | OF THE | @ research
simple | | I | research

| HASHTAG | |

JFT
relevant | | useit | consistent

| everywhere! | |

|
)

HASHTAGS

While they aren’t that popular on Facebook,
they are very popular on Twitter and Instagram

Some Keys:

* Not too many

* Simple

* Unique — #Beach will get you everything

* Make sure it can’t be misread

* Make sure you are using the right one

* For events promote it at the event with
signage so it is used

e Short within 140 characters

Example of what not to do:
#susanalbumparty

From Susan Boyle Album Release Party




Setting Up a Twitter Account

Keep pictures simple and
make sure they fit the space

Personal and club accounts

. : | Easy switch right here
Short and Simple is key! S = SE CAREFUL..
Both Username & Description CONST 5 (5 \H/) 1 |
A Edit profile
Remember you want o)) ke
username used within the 140 COAST

@COAST_ONT

spaces of a tweet .
P { Resources & support for Rowing and Sailing Clubs throughout Ontario

to achieve excellence. A partnership between @OntarioSailing and
@ROWONTARIO

» @ Ontarig, Canada

266 FOLLOWING 203 FOLLOWERS

23 You Retweeted

Location — helps with relevancy




4:23 PM

COAST

255 Tweets

¢ Ontario, Canada

266 FOLLOWING 203 FOLLOWERS

3 You Retweeted
LifesavingSociety ON @LifesavingON 1d
91_*" 40% of boating victims were drinking alcohol prior to
drowning. Be #sober on a boat. #Drowningprevention

0=

COAST @COAST_ONT 2h
(€4)4R90 Ontario Rowing & Sailing Clubs committed to COAST also

commit to their staff & volunteers! Be part of the team!

EMPLOYEES
LIKE THEY
MAKE A
DIFFERENCE

COAST @COAST_ONT 5h
(€4)4K94 Nominations for Lifetime Achievement Award are due

tomorrow!

Coaches Ontario @coaches ont

Has your #coach made a significant contribution to
coaching in #Ontario for over 20+ years? Nominate
them today: bit.ly/2a0KKBd

Retweet
Quick, simple and helping share the message

Your own content/message
Remember 140 spaces!
(links and mentions take space)

Quote Tweet

Retweet but can add your own comments

For example why it is relevant for your followers
Or just generally supportive



Boating Georgian Bay

@boatinggb

Boating Georgian Bay offers cruising sail
boats and powerboats a complete
directory covering Tobermory thru the
30,000 Islands and up into the North
Channel.

¢ Ontario
& boatinggeorgianbay.com
Joined March 2010

IZ; Tweet to Boating Georgian...

TWEETS
927
~_

Tweets

FOLLOWING

254

Tweets & replies Media

Boating Georgian Bay (boatinggb - Jun 24
@il Georgian Bay #Regatta - Midland
practice & BBQ, Jul 27, 201¢/

FOLLOWERS

042

- registration,
\Lly/JHOgqoM

oating Georgian Bay




Pictures Fitting

Ideal sizes for all Social Media Account Pictures

Social Site Profile Size Cover Size Share Size
Twitter 400px x 400px 1500px x 500px 440px X 220px
Facebook 180px x 180px 828px x 315px 1200px x 630px
Instagram 110px x 110px 161px x 161px 1080px x 1080px

Free Online Websites to Resize Your Pictures

They are all set up slightly differently and may have some minor extra features

but generally same principles:

* Upload your photo

e Crop if you want to clear out some background for a better fit

* Select the size you need - usually | go straight to the custom and enter the
pixel size above

e Save your new photo back to your computer

Picresize.com
Resizeimage.net
Imageresize.org
Simpleimageresizer.com




& - O | e] bitly.com

) TweetDeck ﬂ Huskies ¢ Fresh Radio Listen Yy Ontario Sailing Y¢ Row Ontaric & Google a Google Maps € Login | MailChimp - <" SurveyMonkey

L ]
b‘,t‘,g_ TOUR  ENTERPRISE  RESOURCES  BLOG  ABOUT LOGIN SIGN UP

SHORTEN. SHARE. MEASURE.

Join Bitly, the world's leading link management platform.

Paste a link to shorten it SHORTEN

‘ SIGN UP FOR FREE ’ or Leamn more —

The link connects your marketing efforts to how and where your customers
experience your brand. Are you getting the most out of it?

i E UNLEASH THE POWER OF THE LINK %ﬁ;%"”




Other Options:

TWEETDECK — SCHEDULING Hootsuite.com

Bufferapp.com
é — O | [5 tweetdeck twitter.com ‘i% | S I=/.. Q ’

) TweetDeck ﬁ Huskies 3% Fresh Radio Listen ¢ Ontario Sailing

Row Ontario a Google Maps € Login | MailChimp - SurveyMonkey

IZ New Tweet € Home @coasT onT (® Scheduled ai accounts & Notifications @coast ont 2 User @coasT ont M Messages @coss. ..

1 Superyacht Lawyer @Benjami... 1
:i Hi - please take a moment to

¥ ") CharityVillage liked : t3 COAST retweeted <

Scheduled for: 4:44pm - 14 Jul 2016

From

Opportunity 4 clubs needing reno’s to COAST @COAST_ONT 1d LifesavingSociety ON @Lie... 1d
Broad Reach Sailing @orofl.  2h improve accessibility/safety for Great opportunity for resources if D 40% of boating victims were connect with me over on
CONST . The recommended book if u are people widisabilities. COAST can you're managing volunteers at the "~ drinking alcohol prior fo drowni Linkedin- o
7 considering your Yachtmay help u apply lub! Be #sober on a boat. linkedin.com/in/benjaminmal. ..
Offshore exam... goo.gl/Jg https:/ftwitter. com/CharityVillage/stat CoQ Nrowningprevention Thanks.

Us/753593814707732480 infol
.y TOWARF Marine Rescue @7... 1
Charity ._ SR, Thanks. We tweet about SAR,

Oalka e Ontario, Coast

4 Coast Guard

Check @ TOWARF_Wx
Jcrowdfire

Edit - Delete

FREE WEBINX
tips on how to ma
volunteer program.
ow ly140P3011auc
pic.twitter. com/jswkd

Scheduled for: 3:02pm - 15 Jul 2016
CLUBS - Main contacts should have
received an email Wednesday about
the NEW COAST! Didn't see it? DM
us and we'll fix thatll

<

Edit

WARNING — Scheduling can
assist but can’t be only
component! A person needs to
be engaging.
ALSO - You need to stay on top
of what is happening in world!

/omas Merritt @tjsmerrit 37
his afternoon!

140 3 CPS-ECP retweeted
LifesavingSociety ON @Life. ..

gu_w 40% of boating victims were
drinking alcohol prior to drowning.

Add images Be #sober on a boat.

#Drowning prevention

=

Delete

w
_

SailforSale
you for the follow!

(D Schedule Tweet

3 CPS-ECP retweeted
P Direct message s LifesavingSociety ON @Life... 1d
e 30% 0F boating victims fell

overboard and ended up in the
water by surprise. Do you Know
what to do?
lifesavingsociety.com/swim-to-
Surviv...

Malou Lindqvist liked
COAST @COAST_ONT
Enjoy Canada Day!

TSB of Canada @TSECanada 2h

Report into August 2014 collision
Canacli  with water on Chantslar Lake, BC,

is now available ow ly/uixL302fAje

AST @COAST_ONT
OAST Sailing & Rowing Clubs

Stay open Miramar Sailing @miramarsai... 2h gre committed to providing sport

h AAlA lrsn tha M arihbhaan  Dan
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CK Safety Village @CKSafetyVQue
44y fb.me/20PcatHr0

- fb.me/8dUnKOUxJ

YAy o fb.me/896mAXjii

A E_ fb.me/4TLn6rUtb

4:00 PM

CK Safety Village
3,382 Tweets

AUTOMATION

Please Do Not Auto Publish

Each Social Media should
get it’s own post

The limit in characters is for
a reason — remember keep
it short

CK Safety Village @CKsSafetyVillage

CK Safety Village @CKsafetyVillage

CK Safety Village @CKSafetyVillag

e, CK Safety Village @CKSafetyVillage 64
g fh.me/5vphWNYSn
. CK Safety Village @CKSafetyVillage 6d
fb.me/1d7b7CMGu
< Tweet Q£

Yachting World
@yachtingworld

How many times do skippers —
racers and cruisers —report that
some of the worst Atlantic
conditions are to be... fb.me/
163yFMKBG




Nh Radio Retweeted M E NTI O N I N G
AM900YHML @AM900CHML 2h
HMIL ©@HamiltgnPolice arrest two men in

barber sfop murder. bit.ly/29L112G
When you start with a @ it only goes to a

very limited number of people.
Make it .@ or better put it in the middle of

the text!
Your Tweet: Who Sees It:
aBob is the best You, Bob, &

Your Followers Who Also Follow Bob

@Bob is the best You, Bob, & All of Your Followers

My favorite is @Bob You, Bob, & All of Your Followers

Sourca: Hubspof




Radio Listen Y% Ontario Sailing Yg¢ Row Ontario & Google m Google Maps

facebook.com/getoutonthewater

Get Out On The Water .'i

Page Notifications

Messages

Insights Publishing Tools

det out oh the wit

Get Out On The

Activity Log @
Water News Feed Preferences
@getoutonthewate Settings
Log Out
Home
iked v ing v - Help
About ol Liked 2\ Following More -
Support Inbox
Photos Report a Problem
< Community
Likes ﬁ =~
Videos
Cannt, A

Lisa Home 1 Find Frir ds

Your Pages
ﬁ Get Out On The Water
eRace

Manage Pages

Create Group

Your Groups

Create Ads

Advertising on Facebook

Facebook Page

Individual Accounts

Page for organizations: only people with
permission can post
(give 2 people editor roles but be clear about
who is posting and the messaging)

Groups — Suggest do not use a group — that is
more for a social group, anyone can post

Facebook Pages Manager [4-]
Facebook, Inc. >

Suggest the Facebook Pages Manager App on
tablet/phone to help manage the account
But use Desktop Website to set up account and events




iPad = 1:08 PM $ 99% mm

fage Fromore Things only you see

[III l-; «I‘

THIS WEEK / /

Get Out On The Water /

1
New:Lik Posted by Glenn Lethbridge
November 16 - @
325 Help support the Hans Fogh Fund httpj/ontariosailing.ca/news/
Total Likes get-your-tickets-today-2/
e e B
Get Out On The Water 0
Posts Reach THURSDAY DECEMBER 1 2016 AT THE BOULEVARD m
4 L B - AN EVENING WITH BRIAN WILLIAMS
Publish Fhoto Video Fvent T ota RS CANADA'’S LECENDARY SPORTS BROADCASTER

- An Olympic Journey -

Invite friends to like this Page
Presented by tse Ontario Salling Association in support of the

2 : Hans Fogh Fund
BRIAN WILLIAMS

Promote your Page for $5

Engagement

View Tips
1 Share
[# Visitor Posts >
|b Like §8 Cofiment ~ Share
' Drafts >
299 people reached Boost Post
(® Scheduled Posts >

— 1 _Get Out On The Water




Cancel Get Out On The Water

Pages Manager

— Get Out On The Water

o

,,: @ Public

Getting excited for our 2017 Get Out On The Water!
Clubs all over Ontario are finalizing their involvement!

Get Out On The Water Publish

When will this be published?

\ ) .
./ Publish now

Cancel

Publishing Options

Publish

Schedule Today at 1:25 PM °

Save as Draft

Schedule Posts

Desktop

Home 12 Find Friends

[ ] Get Out On The Water Q iy Usa

Page Messages Notifications Insights Publishing Tools Settings

det oUt o the water. cd

Help

1iewaler

Wa

ter

Home

e Liked v X\ Following « More v

About

Photos -
# status [®] Photo / Video [ Offer, Event +

ﬁ Write something

Likes

Videos

Events

Posts

Services Schedule

This Week Backdate 325 likes +1 this week

Save Draft

Shop

Notes 23 0

Post Reach Website Clicks Contact

318 follows

Manage Tabs

See Pages Feed

Dncic fenm Dan, ni'vg likad 9c vanir Bang




Settings

iPad =

>

Push Notifications

Update Page Info

Edit Page Roles

Change Page Visibility

View Activity Log

View Banned Users

Invite Friends to Like Your Page

Delete Page

1:08 PM

Settings

99% )

Ensure Info on the club is
accurate and up to date

| suggest at least two admins
as the page is linked to
individual Facebook accounts
You can limit others roles to
editor or moderators

Important Security

Accessing your Social Media on a desktop
based website gives you many more options
for safety and security than phone/tablet
apps — set up your security through the
website




E V E N TS New Event by Get Out On The Water

Basic Info
This info will also appear in News Feed and any ads created for this event

Click on Create an Event

Event Photo ©

Fill in the details

It W|” Walk yOU through ‘ =& Change Event Photo

the steps — remember to
scroll down!

For best resulis, use a 1920 X 1080 pixel image (16:9 aspect rafio)

Event Name © Add a short, clear name

Location Include a place or address

Start 1152017 [&] 2:00PM O EST

End 1512017 [&) 5:00PM (O  EST

Details

Let people know what type of event you're hosting and what to expect

Category Select Category v

Event Tips Website




You can add your
Eventbrite link to
connect the two

New Event by Get Out On The Water

———gr—— - o

Description Tell people more about the event

Keywords Type and select keywords from the list of results

Free Admission Family Friendly

Tickets

Let people know where they can get tickets for your event

Ticket URL Add a link to your ticketing website

Options

Choose who can edit and post in your event

Co-hosts Add your Pages or friends

Posting *  Anyone can post

Anyone can post, but a host must approve the post

Only hosts can post

Guest List + Display guest list

Ewvent Tips Website




| § | Get Out On The Water Q {4 Usa Home i Find Friends

Page Messages MNotificatio Publishing Tools Seffings Help ~
Use Insights to help ==
. Page Summary Last7 dayss# Export Data i
see what time of day Promotions
r Results from Dec 30, 2016 - Jan 05, 2017 B Crganic | Paid
and what type of Likes
posts are gett| ng th e Reach Actions on Page _ i Page Viev.fs _ i Page Like? | i
Page Views December 29 - January 4 December 29 - January 4 December 29 - January 4
most Iinterest. —— 1 4 1
Be StrategIC | n t| m | ng. Total Actions on Page 4 100% Total Page Views & 100% Page Likes & 0%
=i
e / /\ﬁ /\
People
Messages Reach ‘ Post Engagements f Videos f
December 29 - January 4 December 29 - January 4 December 29 - January 4
3:59 PM 208 “I 5 2
Tweet FPeople Reached & 100% Post Engagement & 25% Total Video Views &100%

COAST
C(’AST @COAST?ONT / _/’x/ /

Happy to review draft documents your club is putting

. . Your 5 Most Recent Posts >

together to have fresh eyes take a look! Don't hesitate to
send them to me! Reach: Organic / Paid Post Clicks Reactions, Comments & Shares
2016-12-19, 4:53 PM Published Post Type Targeting Reach Engagement Promote
i VIEW TWEET ACTIVITY 01/04/2017 ﬁ Get Out On The Water = @ 100 2 [ |

1:24 pm .- 4 [
2 RETWEETS 1 LIKE

e P e e w P & momm

“ 243 L J V] =0z p s P . {3




iPad &

B X

1:26 PM 96%

< —

Promote your Page

12t Audience @
Locations
Ontario, Canada

Characteristics

Add demographics, interests or behaviors

iPad =

o

Ages

30 50
Genders

($) Daily Budget ©
Currency

Canadian Dollar (CAD)

® $5

Est. Likes: 2 - §

$68 Est. Likes: 26 - 103
$102 Est. Likes: 39 - 15§
$136 Est. Likes: 52 - 207
$340 Est. Likes: 129 - 517

Choose Your Own

Pay small amounts
(you can set) to
promote and have
your posts shared
further.
Facebook easier to
narrow the user
characteristics.

Duration @
7 days Ends Jan 11, 2017
(®) 10days Ends Jan 14, 2017

AN Aavie Ende 1an 12 2017

Promote Page

y tapping the above button you agree to Facebook's Terms and Advertising Guidelines

1:26 PM

4 Add Characteristics

ADDED OPTIONS

Interests
Fitness and wellness

Fitness and wellness
Physical exercise

SUGGESTED

Fitness and wellness
Physical fitness

Additional Interests

Health & wellness

Fitness and wellness
Nutrition

Fitness and wellness

Gyms

Fitness and wellness

Yoga

BROWSE

Interests
Reach specific audiences by looking at their interests, activities, the Pages they have
liked.

Demographics
Reach people based on education, employment, household and lifestyle details.

Behaviors

Reach people based on purchase behaviors or intents, device usage and more.

More Categories
Find any Facebook or Partner Categories you've requested access to here.

96%

Done

© © 0 © ©




The Other Social Media Conversation

The Other Side:
7 ThirdParent Do you have a social
media policy for
P,
Clemson football's your athletes:
coach_jeffscott "We stop Staff/Volunteers?
recruiting 10-15 players/yr.

. . : COAST R Lib has Social
because of their social media esm;?a Poﬁ‘cr;’ a5 >0cia
pit. |y/1 KSo051Z/ which includes Guidelines for

Athletes and Coaches
(under Service — Communication)




Questions
Now....
OR
Anytime — Here to Help
lisa@rowontario.ca

lisa@ontariosailing.ca
905-572-7245 ext. 225



mailto:lisa@rowontario.ca
mailto:lisa@ontariosailing.ca
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